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Branding guidelines for Design & Dialogue. It is important to be consistent with the logo use to 
build brand recognition.

Use the secondary logo only in situations where the primary 
logo does not fit cohesively into a layout due to space 
restrictions. Ex. Inside page branding, marketing collateral 
where other information is given priority.

Primary logo

“&” is the defining symbol in our stacked primary logo. It 
signifies inclusion and connection.  The primary logo is the 
preferred logo when space is allowed. Ex. Cover page, 
promotion materials when brand recognition is a priority.

Secondary logo

Clear space is the area surrounding the logo. It must be kept 
free from graphics and away from the edge of the page. The 
clear space is at least the distance of the height and width of 
the “&” in the logo.

Using clear space

Branding guidelines



Logo usage and variations examples:



A new CFDA IMPACT series, “Conversations with Creatives,” exploring careers in the Fashion 
Industry. For the premiere, we discussed the Business of Black Hair and the career journeys 
of Ursula Stephen, and Naeemah LaFond.

A carousel style post for Instagram as featured on CFDA 
President, CaSandra Diggs’, personal account.

Digital invitation

CFDA IMPACT



In just 24 hours, I designed a 71-page on-brand start-up pitch deck for Securitize using InDesign.

Proposal Design



From typical information loaded document to easy to read on-brand document. 

Before:

After:

On-brand document layout



From basic statistics to informative visual representations.

Infographics



Crucial for internal communication teams to help business units 
communicate their mission clearly and precisely.

Infographics


